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OUR VISION AR =

In 2002, HAY was established as a new kind of design company in
Den-mark. Motivated by the certainty that good design is
everyone’s right, HAY set out to innovate new ways to answer the
ever-evolving needs of the modern world — but at a more
accessible price point than industry standards.

HAYF20025 /M3, B—HRMEMAZRITLA. BESITARBERA
BiFaRIT, HAYEFEIFARNIUAHEFRAEE LRI R - E
MBI ELITA AR EEINFER.

Co-founders and Creative Directors Mette and Rolf Hay
committed to working with their generation’s best designers from
all over the world to create high-quality products that would be
available to a wide audience. This founding principle has always
been HAY’s DNA, and it remains at the core of the company’s
culture today.

X & Eli5 A SR G 2 5 iEMettefRolf 5 X AN EHK >k Bt 7 & 7K H A%
HMT—EIE HXECESRR. HET K2R, X654
R—ERHAYMEE, BNAZESATNLHZ.

LINK §iE$E


https://vimeo.com/385965868/6594bf1abd




WHAT WE DO {898 % TE

HAY is motivated and inspired by the realities of life today, in
which tra-ditional divides between personal and professional
space have become more fluid.

HAYZ 2| LS EFBAMAEL, TAZRMIEZEZEESE
ERIRCAIEC =R I

To satisfy those conditions, our products span the
realms of furniture, lighting, and accessories, and they are
always flexible and adaptable, versatile and varied. That means
they can be used in any environment and suit any need, from
a living room to an office, hotel lounge, or cafe.

ATHEHOFR, RNV~ mEETHRE. RAMEIGRSE, FA
IR RELE. EMMHE. NESHE., XERECITAUEERTE
hiER, HENEBRERDLE. BIEKRSESMBEEREMEE

In keeping with that spirit, HAY embraces the beauty of
quotidian life by creating fresh takes on a wide range of products
that are part of our everyday, from a toothbrush to a paper bin
to a sofa. No object is too common, no detail too minute:
HAY pays attention to the small moments that make up our
lives.

FAXMEM, HAYEDESMHEFN~m EETRIHOTRERTF
RLEFERRE, XEFRPIRTARINBERER, MNFRIZLIRE
b %, RBEERLT. REEHAT HAYIEERNEFTNS
TRUNER, 88 ERTE,
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WHAT WE DO FAITHI B & TIE
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HOW WE WORK FATBITIEA X

Every HAY product is developed in close collaboration
between HAY’s Creative Directors Mette and Rolf Hay, their in-
house designers and product development teams in the
Copenhagen office, and a loyal roster of contemporary designers
based all around the world.

HAYEIFR B =R AL SHAYRIEIEE 8 Mette 0 Rolf Hay 2518
X, HATEFARRDLERAERIRTIIN~5H AL F S B6HEIK
HERITITZEYI S £EME,

We insist on creating products that are relevant, original,
and, perhaps most of all, needed, so we care a lot about the
idea and the vision behind everything we make. We believe
that a clear starting point for every object — whether that be
a new technology, a new material, or simply our feeling that this
item is missing from the world — leads to a more fluid
development process and a better, long-lasting end product.

EZMNEFFLTEEXH. FEIM. AEREEZENEHAIFTEZN™
m, ELEIMEEESAMMN—IERIAERNNR. RMNEEEDT
BirEE— 1 RBNER—RR R IR, —HHH, BF
INEHNVAAEEFTPREX— = m, XERNOFLREZEM
HEE, RLNFREEMEANA,
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"TEHAY, EMNAFZSARRZEHRHEREMIR
it, TARP, AHTE. TEZEURHE
FRIFTAEZIE, AW, FHOFRFTIEHFERIHI
#HITIRIT, ME—EE I THEEEAXE~mH

A, FE—EEATAMBNOERZIT= @R,

— Rolf Hay
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HOW WE WORK ETBITEA K

‘B—EEETHRER®, EWHEHERNS
BEXERANT®E. XEEKR, BEEERS
KEKRHRE,

— Mette Hay
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OUR BRAND #1189 fh k&

At HAY, we work with the world’s leading designers in a
sustainable and democratic context that draws from three
primary sources of inspiration: art, architecture, and fashion.
We have always paid close attention to and been inspired by
our surroundings, and putting our finger on the pulse of
contemporary culture is how we keep pace with the world around
us.

AHAYHIRREER, RINFEETHELZR. REMENTEFSE
RAFERIITIIEE, REEERBTZKIE: 2K, EHME
wo TG BEVIXTRBEMTEHFNPRIRE, mERETENZE
HINSEEERFRERSHERTR.

“What | admire about art is the unexpected, the
originality; architecture is of course the context and the home
of what we make, and fashion has a wonderful dynamism to it,
reflecting the spirit of the time and what's happening right
now. | would say that the best products we have done, they
may exist somewhere in between these three environments,
drawing from a little bit of everything.” — Rolf Hay

"R ZARPRMIE B TEMNHFERIMMGEIE, EFRYRIRN

FrElEMIMEMRE, AR MNEFEFWEN, RIRTHAFH
METEN, REEPR, BRINABHNRF-FRATREETI=1T
FZZEIEMT, FABITRPRIAERE, © — Rolf Hay
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OUR DNA £ {iTHIDNA

Even as we have expanded to inhabit multiple continents
and to include ever-more design categories, four essential
values at the core of HAY continue to shape and motivate the
company today:

RIERNERBR &1 KM F RS SRS ZRYILITES], EHAYRIM
M OMENERHEZENHME LR

PASSION #15
FUNCTION Ijj&&
COMMUNITY Bk
RESPONSIBILITY {{E

From Furniture to Accessories and Lighting, HAY’s in-house
product de-velopment teams, our international designers, and
of course our founding visionaries Mette and Rolf Hay
eternally strive to maintain these values. No matter what product
you are interested in, from a HAY pillow to a HAY dining table, HAY
customers can feel confident that each of these values is behind
every single one.

NREBEHEFITR, HAYMRI=mALEN. kREEHERHEHE
RITIHA R EAFIZE R EIRAEI4%E A Mette # Rolf Hay 1R 28 81 1 F 12
X O E, TiEEXTHME = mEE, MHAYIITEHAYE
=, HAYRIBZ# A RIS S48 m P a7 XEME.
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OUR DNA FA{TRIDNA

PASSION #1&

FEHAY, FEAAZITRIRZEFC R R M E K
MLk B3, CIEEBRAAMNBEEFTMR
B m. XEMREZRBMHFN, ZAINANERLH
Rl 77k, TREMER, UK. RElfAR
EHEEZHEAM®.
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FUNCTION Ik

BIENRECHIERE, HANBmMmANEN. 1E54.
€lFr. B, FBIRZUSESBANFEATEBR.
RIMIZITEREKREL, BEREBARRITFNE
RAE,
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COMMUNITY Bl {&

HAYR —HREFRRIELRIAE . HAYIZiT 7 mis il E
H. NMEMEEIRITITES AR ~mALZ, ERE
fE2Ea, RMNBERLENSEXRRRASBLE
&R E. RARARE. IRSFIZHHET
fEF=E R, WEFHMERINERED,
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OUR DNA #1{189DNA

RESPONSIBILITY &{F

EREERER T, FERIZMNEZAN A,
FEHAY, FMNBATFED 7= dm & 7= R X ke
N, MHASE—EEAMmEMK EXE, HE
ZBEEENE, BERENEN=RENHDEE
RZRIZitIm. BARARFATIZIMEBN, LR
BTHEZEZEE4 M, UERESTEM
=18 B,

LINK
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https://assets.presscloud.com/file/42/425873655657230/HAY_Environmental_Profile.pdf
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OUR PEOPLE #1189 A R

Since its inception, HAY has been a collaborative project
shaped by extremely passionate people with shared values
and a shared goal. The heart of the company has always been
the people who work here.

BARILIAEK, HAYELGZ—1T&1EIEB, B—iHAFXERMENMLL
B BARAIR EHAITHAZIEMMR, MAEXTEMAR, BELAER
Ci): DL

Today, HAY remains a brand that prioritizes partnership
and community. From the contemporary designers we work with,
based all over the world, to the in-house product development
and design teams in Copenhagen, whose commitment and
vision contribute to every object we make, we believe in the
power of working together.

FHZSH, HAYIAZR—TUEEMRF L mE. NSHRNEHE
Aot 5 &Y L i i IR 2 F RIS IR B R AR = m A &I ITHIBA, 41
HIAEFERBA T E—4RHERN~m, RNBEFTOEIENS

==Y

There is so much to the design of how we work and live, and
there are many stories to tell. Partnerships fortify each other:
collaboration is how we stay relevant.

RXFHRMNBAELEMEFRARNRZITERS, EERVEBHMER
UNE, REXRERZE. MERRINFFERNT
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OUR DESIGNERS
ARSI
EHAY, B L S ERAA R, FAK, KRR

It EZ&5E, FREMINBEEHINHAY KK
FEFRE—5,
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GamFratesi Ronan og Erwan Bouroullec Carole Baijings

Doshi Levien Lex Pott

Shane Schneck Ana Kras

Inga Sempé Pierre Charpin Clara Von Zweigbergk Leon Ransmeier



‘—AMFRTE. —IUIRE, 2EKNERE
H. HAR, HNE2EHPW—E2, HAYEEREA],
MFBNEEEEN]., Eit, FBAEXEZE: Rolffl
Mette Haye X BRI E.08, BEAERE—XIEEEL
TRFAN SR EEMIEES, MmNEFEREK,

— Erwan Bouroullec
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OUR DESIGNERS #1i189i%11M

TEA IR R HAYZ N —1 1 A B FHiaag -«

SR, EMAGEMRE. XE2HSAZWHEIME
Zz—, B5E5M40&EN, RENEE—1/
M, BN AT, eERM. ©

— Ana Kras
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OUR PARTNERSHIPS AND COLLABORATIONS {1898 1EX &

At HAY, we have forged partnerships with some of the world’s
most innovative companies because we always strive to push
the envelope of design, reaching beyond the borders of our
own field and trying new things. Every collaboration is different,
and each one is unique, but what connects them is that they all
exist in the shared space between our foundational sources of
inspiration: art, architecture, and fashion.

FEHAY, HIN—ESttRALRRCHNN—EARRESE BHR
BIZITIRIR, BEECTENAR, SlHEY. SXSEHRSX
AR, H—FZf, EEMNZEtELERNXEKS: BEETRITN
EARBRRE—ZR. BHMAE=EFZ0E,

For us, working in collaboration with other companies that share
our values is a powerful way to generate inspiration. Through
dialogues with brands whose experience and expertise covers
different ground, we seek to gain new perspectives and ideas
that challenge what we think we know or the world as we see it.

FRMNME, SEMLAEE. AEZRMNNEESEFERBRBER
ik, BESZEMENHIREES RS @mEETIE ET
RIRGHBIW R FIEE, AREIRATRIAZI SR WAt 57
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SONOS

PREZHRSONOS ONE, 2018

ATHRAEEFESFRABIFITZEIREXZR, SonosFAHAY—iE
FH18 T Sonos OnefEENE M, ZzEMMEENFEHE
Hi%it, MHAYEFAEEX THAXIHE, XPMRER™
m &5 F2018FE K =it A R K B EEHAY{iL FPalazzo
Clericitifim &R LEY, ZFBEIM RENRE
ERER B AHE,
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OUR PARTNERSHIPS AND COLLABORATIONS ®{1HI&SEXZ&

IKEA

Ypperlig, 2017

YpperligF2017E 4%, HEIKEARZXRIEHAY AIKEA
Collection7liZit— T REREAMRI., ATEZRX
FHE=L%, HAYHERET SENNEEXRMAELZ, FH
MEERBEZFHEEES], Ypperlig&F|TF2017EEER
[ERZH i
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COS

HAY x COS &£ AXE1E

COSFIHAYE &S1ESF, HmMEVIXLEET, {i1EX=E
MEMEZAFESEHLDE, RAGENTERES, BH2015
FUR—RFIBEES, HAYRIZ @RS FZACOSH
%, FAEICOSHHEEREME, “&EHAY, HINEF
BELFRESZ&F<E, SCOSEEILEMNEFERCIX
2 T—15EEMR, " — Mette & Rolf Hay, BE& 615 A

56

OUR PARTNERSHIPS AND COLLABORATIONS &I 1BI&Ex&

CHART ART FAIR

CHART x HAY ZRm 5 ZARKBIR, 2017

{EAHAYFICHARTIKEA G 1EIR X R —ER 9, P mhR
BxFHH T —R5IRERAIobjets dart(ZEARGR)FEARR
Fik, HCHARTEEHZARKETEAZMEMIEIT,
iZ&5):i8RF Chart Art Fair HIEIZESFAMBIR Kunsthal
Charlottenborgs& X, FHEHAYZIKEIITEHE. B
Xk &1E, HAYAICHARTAEBILZARGEEE iZHF

o
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HAY’S WORLD HAYHYttH 5 : A LIVING HISTORY —ER&fiERI[A S

HAY began in 2002 as a furniture company with only a few products in
the range. In the years since, we have expanded into new categories,
incorporating Lighting, Accessories, and Textiles into our offerings.

HAYRIZ F2002%F, RHMZ2—RREQE, VEHDVBULM~R, EZRIL
FEB, RN BRTHAZER, BREA. RiIGMHABANZITN=RER.

After a productive beginning within the European market, we reached out
to the Asian market and acquired new opportunities for growth.

ERMTIZEE TR ZE, BITENTIEMNHIAFRETHAE KIS,

2018 marked the newest chapter in our development. Motivated by a
common goal of bringing HAY’s well-designed, affordable products to an
ever-broader audience. we joined forces with renowned American
manufacturing company Herman Miller to inhabit a solid place on the
North American stage and reach yet another market.

2018FEMEERINELAENHFES, HFEHAYZITRE. MRERN~RE
R IZHAX, HIMN5x=EZELZHHIELFHerman MilleriEF =481t
EEE, RNWFRT—NEFHIA.

“Herman Miller is the perfect partner to expand HAY’s position in North
America. On a personal level, Herman Miller and the work of Charles and
Ray Eames are big reasons we do what we do today, and we are excited
to align with a company that shares our sense of purpose and values.” —
Rolf Hay

Herman Miller Z¥ sKHAYZEILETIZABESEME, ENAERE
£, Herman MillerlX % Charles#iRay EamesfIZE &S BIEANEER
E, BIMRSHSHELEBHFRANERH2RLMKEER. © — Rolf Hay
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OUR STORES



OUR STORES #1i1849171/§

Like the products we make and the world we live in, our stores are
always evolving to reflect our universe. For our very first HAY store
on Pilestreede in Copenhagen, we chose to start with a small shop
on a busy pedestrian street rather than a traditional showroom,
primarily in order to maintain close contact with our end
consumers.

MERNEFNTRUARRNAEFENTR—#, BIONTEREESE
MEARUEMHBNOEE. RINREN—RKIE, EEFTIFRBIRET
B 1T Pilestreede E— &)/ VNI, MAR—TMEZEHES, £ZE
EATEREZEBEEREZTINER,

This remains the driving motivation behind every one of our stores
as we grow and expand. In 2007, we opened our flagship store,
HAY House, in Copenhagen, and today we have a global presence
across 4 continents, and we operate 31 HAY stores around
the world.

EERNOELZRYT K, XMARRNE—RIIETRFHERNS. 2007
F, BINEFABIRFAETEMEHAY House, EEZSH, RINBET
K, EEIKFEA3IRHAYIIE,
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OUR STORES {1891 1)5
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